
French Market Trends



Market Demographics
#1 PARIS

2.1 millions
Metropolitan
area: 10.8 

millions

#3 MARSEILLE
Metropolitan
area: 1.6 million

#2 LYON
Metropolitan
area: 1.7 
million

• Population: 68.4 million

• Capital city: Paris with 2.1 million residents

• Very stable unemployment rate: 7.3% in Q4 2024

• 5 weeks of paid vacation per year 😎

• 7th largest economy in the world

• Second most populated country after Germany.

• GDP ranks among the top in the world.



French Travelers Profile
• Increasing numbers of French arrivals to the USA: 

1,706,081 (+7.16% compared to 2023) 

• The U.S. remains one of the top choices among 
long-haul destinations for French travelers.

• 73% of French visitors to the USA are repeaters.

• French visitors are slightly older (average age of 42.3 
years) than the international average (42.5 years).

• The main reason for travel among French visitors is 
vacation/leisure (75.2%), followed by visiting friends 
and family (31.0%).

• Business trips are less common among French travelers 
(9.8%) compared to other international visitors (12.9%).



French Travelers Profile
• French travelers are booking ahead of time (about 6 

months) and prefer flexible booking policies with 
insurance.

• Fly and drive program 🚗 ; the peak season for French 
travelers is between mid-June and mid-September ☀

 
• On average, French travelers spend around 7 to 10 days 

exploring the region, allowing ample time for sightseeing, 
outdoor activities and cultural immersion.

• The average expenditure per traveler is                              
estimated to be between $3,000 to $5,000.
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Market Updates
• Since the beginning of the year 2025, bookings from French travelers to the United States are experiencing a strong 

rebound, continuing the positive growth trend seen since the post-pandemic recovery.

•  According to French tour operators, the demand for U.S. destinations remains robust, with a focus on iconic cities, 
national parks, and luxury experiences.

• The re-election of Donald Trump in November 2024 raises questions about its impact on international tourism to the 
United States. Despite these uncertainties, the United States remains a popular destination for the French, and the 
actual impact on tourism will depend on future political and economic developments.

• Currency Fluctuations: The exchange rate between the euro and the U.S. dollar remains a significant                                   
factor in travel decisions. A weak euro can make U.S. destinations more expensive for French travelers,                 
potentially discouraging budget-conscious segments.

• Competition from Other Destinations: While the U.S. is a top destination, it faces increasing                              
competition from other European, Caribbean, and Asian destinations, many of which are offering                 more 
affordable travel packages or direct flights to major cities.


