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Publications



2024 ldaho Travel Guide fulfilled with:

~100,000 print copies
14,865 digital reads
7:39 average read time
2,081 PDF downloads



2025 ldaho Travel Guide in circulation:
e 110,000 print copies
e Digital edition



acoleman@maddenmedia.com



mailto:acoleman@maddenmedia.com

Cooperative Marketing



2025-26 Co-op
Strategies

Our tiered approach centers on the
necessity for us to strategically align our
endeavors. Cooperative marketing must
foster mutual benefit, explore untapped
and emerging markets, and further

cultivate traveler interests aligned with
state campaigns.




TIER2

GOAL: Grow your business with time
and talent of agency partners

Campaign Offerings:
SEO
Content Development
SEM
Meta Ads
YouTube Ads
Pinterest Ads
OTAs & Media Partnerships




TIER 1: SEO, Content, and Performance

Mﬁg'%mpaigns are designed to help support the growth of your business with the time and talent of
Visit Idaho’s agency partners. They look very similar to our previous co-op with Visit Idaho match

opportunities.

> Search Engine > Search Engine Marketing
Optimization -> Facebook & Instagram Ads
> Content Development => YouTube Video Ads

, : : -> Pinterest Ads
« Madden’s team of media experts manage each campaign i )
«  Partners only pay for direct cost of performance media with state = OTAs & Media Pa rtnerShlpS

matching dollars on approved requests - Expedia
« Visit Idaho pays all agency fees for media management and - Sojern
account service as an in-kind contribution . ,
. . . . - Tripadvisor
«  Partner supplies media creative when applicable
-  Adara
Action item : include desired budget amounts and platforms in your = Clicktripz
upcoming grant application and/or schedule a consultation with Madden >  Azira

for media recommendations.



SEO




Content Development




We evaluate the top domains from SimilarWeb to identify popular media vendors and opportunity investments. The top
performing media opportunities continue to be Google Search Engine Marketing, YouTube, and Facebook. Co-op partners

will supply the creative assets, and Madden'’s team of experts will manage each campaign. Madden also offers managed
buys through select OTAs and preferred media partners to leverage your marketing dollars.

Campaign Ad Type
Google Search Engine Marketing (SEM) Search Ads
YouTube 6, 15, or 30 second YouTube videos
Facebook/Instagram Static Image or Video Ads and/or
Carousels
. Static Image or Video Ads and/or
Pinterest
Carousels




TIER 2

GOAL: Campaign-level partnerships
with Visit Idaho

Campaign Offerings:
e Beyond Known Destinations
o  Video Production +
Performance Media
e Beyond Words
o  Video Production +
Performance Media




-
TIER 2: Beyond Known

= ]
Drestmatwlen&ted to spreading travelers out across Idaho. As part of the continued development of this campaign,

we are looking to create video content to highlight the authentic,”off the beaten path” stories about our regions and their unique
experiences. Partners can buy into one or all of the below experiences. Madden will plan and produce a video with image assets and
promote each partner during the campaign. The partner will receive 50 images, a 15-second video cut, a 30-second video cut, and b-roll.

>

Each participating
partner gets to select
3-5 unique restaurants
or dining experiences
that highlight the

region/city/destination.

Madden will film and
produce the video to
match the BKD brand.
Videos and images will
be promoted across
YouTube, Meta, Hulu,
or Pinterest

This is a choose your own
adventure option. It must align
with the BKD narrative to
showcase something unique or
unknown within your
destination. If you have a
specific activity
(hiking/biking/museums/etc.)
you are hoping to promote, we
will help create the assets for it
to match the BKD brand. Each
participating partner gets to
select 3-5 locations for filming.
Videos and images will be
promoted across YouTube,
Meta, Hulu, or Pinterest

>

Each participating
partner gets to select
3-5 unique stories (local
ambassadors), fishing
spots, or fishing
experiences that
highlight the
region/city/destination.
Madden will film and
produce the video to
match the BKD brand.
Videos and images will
be promoted across
YouTube, Meta, Hulu, or
Pinterest

UNIQUE LODGING

>

Each participating partner
gets to select 3-5 unique
lodging locations
(camping, hotels, vacation
rentals, etc.) that highlight
the
region/city/destination.
Madden will film and
produce the video to
match the BKD brand.
Videos and images will be
promoted across
YouTube, Meta, Hulu, or
Pinterest



-
TIER 2: Beyond Words

Our Beyond Words campaign is a beautiful campaign, and while we would love to shoot across the entire state, we need your help to capture
the most beautiful and stunning moments each region has to share. As a co-op partner, buying into our Beyond Words campaign means that
we could plan to shoot in your region with a particular focus on a specific location or activity. Visit Idaho will have full production rights, but
the partner will get access to video selects and images from the shoot. We will promote the assets in a digital campaign once produced.

=  After selecting a topic, the partner will offer a few recommendations
within the destination and Visit [daho will have the final selection
from that list. All videos will be cut for the Beyond Words brand
campaign.

>  The shoot will be 2 days

= The partner will receive rights to a 15s and 30s video cut and 50+
image assets.

=  Two months of paid promotion on YouTube of the final video cuts

SCENERY



Tier 2: Video & Photo Shoot
R!:a?egw“&t!gﬂftant to be able to showcase the visitor experience through your website, printed and digital

marketing platforms. Use this video and photo production opportunity as a way to get additional support for your visual
asset needs. Both the partner and the state will have access to the assets to integrate into campaign initiatives such as
Beyond Words and Beyond Known Destinations for maximum exposure. Once the videos are edited, we will run a paid
promotion on YouTube for 2 months.

Overview:
e  2-day shoot in-market

e Up to 6 locations in destination

e Talent coordinated through Madden

e 15-second video cut, 30-second video cut, 50 images minimum, b-roll

e Assets owned in perpetuity

e $2,000 of paid promotion on YouTube

Total Value $22,000

State Contribution $6,000
Partner Contribution $16,000

Action item : include Video & Photo Shoot Production along with budget in your upcoming grant application.



TIER 3

GOAL: Elevate the brand as a united
force with brand-level partnerships
and activations

Campaign Offerings:
e  Custom Brand Partnerships
e Custom Brand Activations




S
TIER 3

Our Tier 3 campaigns are designed for us to work together as partners to make a larger impact on Idaho tourism. We want these partners to
help us expand into new and emerging markets, build comprehensive OTA campaigns, participate in vendor branded hubs, or embark on
new storytelling for Idaho in the form of activations.

- Saks 5th Avenue Digital > Expedia Spotlight Gallery Participation
Content, Activation, and PR => TripAdvisor Custom Content
Event Participation
FAMILY
- TinyBeans Content Hub Golf
Food
Fishing

OUTDOOR ENTHUSIAST Lodging

- Outside Magazine
> Spartan Races
- Whitewater Rafting

Action item : if you're interested in partnering with Visit Idaho and Madden on a larger, collaborative initiative, reach out and let’s talk!



Madden expanded Voyage service lines into 5
subservices. Voyage will now be powered by
Google's Looker Studio rather than Domo to https://maddenmedia.com

deliver a more reliable, consistent experience.

/voyage-data-services/

DESTINATION INTELLIGENCE AUDIENCE INTELLIGENCE PAID MEDIA INTELLIGENCE CONTENT INTELLIGENCE f@?gfﬁggﬁ%‘?


https://maddenmedia.com/voyage-data-services/
https://maddenmedia.com/voyage-data-services/

DO
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